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Tour Trends 
NOV A SCOTIA TOURISM ON A HIGH 
Tourism 1s one or the most vital, 
growing sectors or the provincial 
economy, a one billion dollar 
industry. And it is growing all the 
time. Last spring's Sea Sell trip and 
Rendezvous Canada were indicative 
or the increasing attention paid to 
rulrilling a potential ror increased 
employment and economic benefit. 

TOURISM'S P ASTEST GROWING SECTOR: "The 
short break pleasure market, the trend 
towurds Inore frequent 3 or 4 day vacation 
get-aways, was created by 7.41 milllor 
people lust year who spent 1.1 billion 
dollars. The. · ease of alr travel has 
contributed to this mushrooming new market 
in tourism and It is estimated that 25% of 
the tourism In Nova Scotia from the U.S. 
could be coming from this market. 

BOOM IN THE SENIORS MARKET. The general 
population ls aging and there are 
dramatically Increased numbers of "empty 
nesters" and seniors at the peak of 
available disposible Income. These people 
love to travel and 111111 be an Increasing 
ractor ln tourism plannlng over the next , 
decade. 

RV TRAFFIC UP. Possible relationship 1111th 
the doubled n ~mber or Nova Scotia entries 
In the U.S. publlcatlon TRAILER LIPE 
CAMPGROUND AND RV SERVICES DIRECTORY. 
Also there was a 6 page insert In the 
TRAILER LIPE GUIDEBOOK. 

As the sun rlnally made a shy appearance ln 
August. emerging rrom the rain and tog were 
those "behemoths or the road," the RV's, or 
recreational vehicles. There has been a 
slgnlflcunt 9% increase In this traffic In 

· Nova Scotia this summer, over the 1987 
figures. The Increase ln real numbers la by 
2,870 vehicles. 

Dan Brennan, marketing director of DOTC 
has a ready explanation ror this remarkable 
Increase. He credits It to the "BIble," the 
massive Trailer Lite Campground and RV 
Services Directory which Is published In the 
U.S. and guldes the dedicated RV driver to 
all the best campsites on the continent. In 
the past year, Nova Scot!a has almost 
doubled Its number of entrles in the guide 
and Inserted a six page tour colour section 
In the Tralier Lite Guido Book. 
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Focus on tourism 
The tourism balance wheel 
by Mary Anne Ducharme 

In Cape Breton time ticks more slowly than 
in many other parts of Canada, but the 
regulating gear or the clock, the balance 
wheel,has been speeding up, especially in 
tourism and economic development. iMega 
government projects here have been 
replaced by saner policies which foster th'e 
entrepreneurial spirit that has always been 
part or the Island. Small businesses 
scattered in many villages and towns now 
have hopeful prospects. Tourism is stepping 
up and calling, and the fresh new money 
that tourism brings into the local economy 
is viewed as a major boon. 

We have an enormous value in the tourism 
picture in our natural attractions. Because 
the world sees Canada as a place of outdoor 
adventure, because "they like it wild," 
because we are a time capsule of older ways 
and days, the world is indeed coming to our 
doorstep in increasing numbers. Hope is a 
·wonderful stimulant. 

However, there is much work to do if we are 
to reach the elusive potential that many of 
us are firmly convinced is just around the 
next corner. In Cape Breton the food service 
and accommodation industries are overdue 
for major upgrading; we need to develop 
better access to natural attractions; to step 
up our efforts to provide a wider range of 
activities and quality experiences for the 
tourists who share our Island during 
memorable vacations. In doing this we not 
only provide a holiday environment for 
visitors, but we increase our own pride in 
the place we call home and in ourselves. 

• The balance wheel is a delicate part of the 
mechanism, one that requires meticulous 
attention so that we do not destroy the very 
things we seek to develop. In developing 
hiking trails, we do not, for instance, want 

to open the way. for ugly litter in the 
wilderness, to jeopardize wildlife, to tame 
the. natural into the man-made. We do· not 
want a Coney Island environment to be part 
of our beautiful beaches; or to make our 
waterways polluted; or to crowd the most 
special places of scenic beauty 
with developments so that access to them is 
for the rich elite alone, or so that the 
beauty is obliterated. We do not want to 
become quaint and backwards-seeming 
people in a tourism circus; we want to 
remain what we are. 

The balance wheel is located somewhere 
between development and preservation, and 
it will take a great deal of far-sighted 
wisdom to keep this balance. 

Tour-ism work is extremely complex and 
~lfficul t. not to mention politic a Uy vol a tile. 
Opinions are strong and deeply held. And 
above all, the tendancy to protect private, 
regional and positional interests sometimes 
eclipses the common good. The government 
also tends most often to be reactive rather 
than active, and many good opportunities 
evaporate while the region is struggling to 
catch up. In tourism, no answers are easy, 
and no solutions are perfect. 

Nevertheless, work is being done to catch 
up in a pragmatic way with what we know 
conceptually about tourism development. 

For -instance, tour packages are being 
developed to attract our sister provinces, 
because it is a plain fact that our largest 
market is within the Maritimes, and that 
the short break market is the fastest 
growing sector in Canada. The eft'ect of 
further tourism development in this sector 
is that money keeps circulating from 
province to province, helping to m; ·., 
economic disparity. lunimize 
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Cape Breton's Calling 

'Viewpoint 
(that's why one New Yorker stayed) 

by Mary Anne Ducharme 
Last summer I maae a modest aeut on CBC 
Radio. I was asea wny a New Yorker woula 
actuall:,.,· CHOO8E to live in (.ape Breton. In 
the tour minutes J was ambushea by rn:, own 
words which dio not say at all what I haa in 
mind. On the air, :,,·ou can't delete, insert, 
bact<Space; you have to roilow the sentence 
to tne blooay grammatical ena. On paper, ii 
you don t lie your words, you can teea tne 
kitchen stove witn them ana consign tnem 
to Lneir true element or hot air. 

The truth is that it' I had tour weei,:s in 
which to expHun my decision to come to 
Cape Breton, it wouia not be enough. ivtore 
aitficuit would e explaining why I have 
stayed tor ten years even when I had the 
occasional urge to cross the Canso strait 
and burn the Causeway behind me. The 
truth is I can no longer imagine living 
anywhere else. 

Hugn ilacLennan wrote an article t'or the 
HOLIDAY MAGAZINE in the l 950's, under 
the 
simple title of "Nova Scotia." In it he 
describes what "strangers found in Nova 
Scotia and why they came back again and 
again." 

I thank my friend Yvonne Fox of Port 
Hastings tor having saved this wonderfui 
article through the years and for sharing it 
with me. This article says what I've always 
wanted to about Nova Scotia, especially 
Cape Breton, and explains why at least one 
New Yorker is still here. 

What follows are a tew of my favorite 
passages in the article. 

"Nova Scotia is a sort of time-capsule of 
life in the Un_ited States ot· earlier days." 

"To begin with, visitors become acutely 
conscious of the astringent quality of' its 
air. When the wind blows from the 

. \ 

History of hooked rugs now in English 
by Daniel Aucoin 
La Societe Saint-Pierre is proud to 
announce that the English book entitiled 
THE HISTORY OF CHETICAMP HOOKED RUGS 
AND THEIR ARTISANS is now on sale. The 
French version, launched in 1985, was 
translated this year by Marcel Leblanc and 
pu biish:e<i by Lescarbot Publishing in 
Yarmouth. 

Hooked rugs ana tapestries have been 
famous for more than 50 years and 
constitute a unique form of handcrafts in 
Cheticamp. These are renowned for their 
perfect workmanship, rich soft colours, 
their diversity ot design and often also for 
their distinguished owners. 

These rugs have a colourful history. The 
fact that they were introduced in Cheticamp 
by a New York artist, 'Miss Lillian Burke and 
by the t'amily of the famous telephone 

northwest. it carries the aroma ot balsalrn 
forests into the streets of coastal 1 owns and 
far out tu sea .... When the wind blows 
southwest orr the ocean it is rull ol ozone 
and sunsnine and salt. 

'The stranger becomes conscious not only 
of what he sees but or the familiar things 
nis eyes do not see. Streets and crossroads 
are not awash with billboards. It is 
remarkable how tt1is tack ot the familiar 
helps visitors think and tee! about what 
they do see.' 

"There is nothing vast but the sea. Yet the 
images evoked are wonderfully varied and 
intimate. Granite tors, grave and lichened, 
cast their shadows over seaward moors in 
the afternoon sun. High promontories noble 
in the moonlight smoke with spume when a 
storm assaults them." 

". a solitary pit ot moon-whitened 
shingle in a lonely, loon-haunted Jake, 
where suddenly a great-a'nuered moose 
comes out of the woods to cast his shadow in 
absurd dignity on the still water. Or a 
saimon pool, retecting the multitudinous 
colors of the sky after sunset, with the 
still, indifferent outline or a red deer 
drinking from the same pool. Or a glen 
threaded with sea mists after rain ·.." 

"iMen tend to be held by rocky countries, 
where the living is hard and the challenges 
sharp. Above all they are held by countries 
which create a sense of' poetry in the 
ordinary scenes of life. 

~ 
"The farm had gone back to woods and grass 
because there were no young men to work it. 
It was simple and complicated as that ... 
that farmhouse in the ifargaree Valley is 
the most significant symbol I know. The 
lonely old couple· sitting in the prim tittle 
parlour, with the brassbound Bible in its 
special place ... it never occured to feel 

inventor, Alexander Graham Bell, already 
gives then an illustrious beginning. The 
evolution of these rugs to their present 
high-quality workmanship, their economic 
importance to the area, the social activity 
which was and still is associated with this 
form of handcraft and the fame of several 
artists in this medium all required that the 
history of these rugs be recorded. 

The book was edited by Father Anselme 
Chiasson. The task of' researching the 
historical facts was entrusted to Mrs. 
Annie-Rose Deveau. 

% 

THE HISTORY OF CHETICAMP HOOKED RUGS 
AND THEIR ARTISANS seils for $11.95. You 
may write to La Societe Saint-Pierre at P.O. 
Box 430,Cheticamp, Inverness County, Nova 
Scotia, BOE IHO. 

sorry for themselves or to guess that their 
point of view is passing from the earth. The 
last time I saw the old gentleman ... he 
said in words ne used as naturally as a 

d rn man uses the latest slang, that he mo e . . ., th " would soon be gathered to nisra er. 

"so no matter now successful they ma¥ P©: 
they are aiways lonely in other parts o t e 
world. They miss the intimacy ot home and 
the sight and sound of the sea. 

"At the head of Bras d Or is a iittle village 
cauea Whycocomagh which faces across a 
small oay ... As we left the boat at the end 
of the day and went to the farmhouse where 
rooms were waiting, I smelled eelgrass amd 
shivered witn delight wnen the first notes 
of wild music began in the sky. The mustc 
came from the mountain slopes opposite the 
village. A piper lived on each slope and in 
the sunset they were playing pibrochs 
across the water to each other. The music 
continued until the moon rose and it has 
continued in my head ever since. 

Balance wheel continued 
So tar, however, very little attention nas 
been paid to developing European market 
opportunities.' in ,a, Europe where the 
wilderness and wildlife are virtually gone, 
and crowding civilization provides culture 
and history- galore, but little in terms of 
outdoors adventure,. Ve would have an 
eager market for those seeking a lite-time 
dream trip. Best of all the money generated 
by non-Canadian tourism would be NEW 
MONEY in the economy, something that 
regional tourism cannot accomplish. 

This market is very small at present but it 
is doubling every year in Canada and needs 
only expert promotion ana packaging to 
become a vital force in future tourism, 
especially in places like Cape Breton. The 
opportunity to be. on the leading edge is 
here now. 
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.How does tourism work? 
Federal Level 
Tourism Canada 

Nova Scotia Department 
of Tourism 
Public Sector 

I 
Cape Breton Development 
Corporation 
Public Sector .. 

I 
I 
I 

Tourist Industry of Nova Scotia 
T.L.A.N.S. 
Private sector 

I 
Cape Breton Tourist Association 
Independent member of TIANS 

I 
Municipal Tourism 
As yet there is no public 
sector policy or structure 
on this level in Cape Breton 

M aw 
7 
Bo 

Community Tourism 
, As yet there is_no community or 

n vu»inter-community based organization 
• Or structured relationships with 

other agencies 

TIANS & CBTA 
Membership of private businesses 
and individuals· 

How does tourism work ? 
r 4»EE 424YE4f " 

by Mary Anne Ducharme. 

(Statistical information from CANADA YEAR BOOK 1988) 

Tourism affects the lives of almost all Canadians. It has an impact 
on lifestyles and can contribute to national unity by increasing 
understanding of- people from different regions and by distributing 
the national-income· among the provinces. 

'Tourism has a role to play in cultural evolution. For instance, the 
Charlottetown Festival draws half of its annual audience from the 
United States. In addition, many heritage and historical 
restorations, like Louisbourg and The Bell Museum have been 
undertaken with the goal of attracting tourists. 

In general .statistics have demonstrated that destinations 
exhibiting cultural or historic attractions hav.e become more 
popular than those that rely on purely geographic attractions, such 
as scenery. However, in Cape Breton, including Inverness County, 
most of the tourists say that they came primarily for sightseeing. 
If such strong scenic attraction were coupled with increased 
development in cultural and historical attractions, it seems that 
Cape Breton would have a very strong position in the tourism 
market. · 

A 1985 study found that Canada's strength as a vacation 
destination for people in the U.S.A. is that it is a foreign 
experience, close and familiar yet different. The essential 
difference· is Canada's British and French heritage, the ethnic 
diversity of the people and their regional and local traditions. 

In Canada, tourism is one of Canada's major economic sectors. It is 
a $20 billion a year industry constituting 4.4% of Canada's Gross 
National Product. About 600,000 people are directly employed in 
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Municipal units want 
to cash in on tourist. trade 

By Steve Macinnis 
Staff Writer 
There is a new force emerging on the 
horizon with its sights set on captur­ 
ing a share of the tourist dollar. 
Like their big brothers, the federal 

and provincial governments, there is 
a push for the municipal government 
to involve itself more in the multi­ 
million tourism industry. 
"Up until recently, the blame for 

not being involved was with the mu­ 
nicipality," explained Mel Brown. 
However, said Brown, that passive 

role is changing as officials, partic­ 
ularly those involved with municipal 
recreation, begin plotting a collective 
and cohesive approach to best serve 
both residents and tourists. 
"We're the kids on the block.'" he 

said, adding as the eyes and ears of 
the recreational community they 
know what's available and what is 
planned. 
Brown, director of Leisure Serv­ 

ices for the town of Sydney Mines, 
said municipalities have taken a 
backseat to the private developers 
both in terms of eligibility for govern­ 
ment programs and development of 
attractions. 
Also, he said, the municipal unit 

has difficulty with linking directly to 
the provincial department of tourism 
as regional tourist associations rep­ 
resent the private sector's concerns. 

Changing role 
He said regional authorities like 

the Cape Breton Tourist Association 
have a firm mandate of representing 
the private developer and the munici­ 
pality doesn't necessarily fit in that 
category.. ­ 
As a result, a community could lose 

out because a developer isn't satisi­ 
fied there would be a sufficient return 
on an investment 
Brown's view of the changing mu­ 

nicipal role is shared by John Cotton, 
recreation and tourism director for 
Inverness County . 
There are several municipalities 

who want to become more involved in 
tourism," said Cotton, whose depart­ 
ment is probably the most active in 
tourism promotion among the 12 mu­ 
nicipalities on Cape Breton.' 
For the past three years, Inverness 

County council has budgetted for the 
tourism side of the recrea tion depart­ 
ment allowing for the county's own 
publications . highlighting festivals, 
accommodations and special attrac­ 
tions. 
However, Cotton agrees there exs­ 

ists a break in the communication 
link with the provincial tourism of­ 
fice. Again, said Cotton, the problem 
is a lack of representation by the re­ 
gional associations. 
"We should have a better vehicle in 

which to liaison with government." 

Tourism strategy 
Both Brown and Cotton are inem­ 

bers of the Cape Breton Recreation 
Directors Association which bas be­ 
gun to formulate a strategy for tou­ 
rism promotion. 

"We had a struggle with compiling 
recreational priorities but we over­ 
came that and we can do the same 
with this," said Brown. 
Seven of the 12-member associa­ 

tion have agreed that tourism should 
play a greater role in their responsi­ 
bilities. 
For Cotton and Brown, a first step 

in achieving municipal involvement 
is to proceed with an educational pro­ 
gram. 
"Everyone should understand how 

to deal with tourists." said Brown. 
adding delivery of such program 
would be no problem for recreation 
departments. 
· As an example, Brown said even a 
simple welcome sign into a commu­ 
nity would help extend the much 
touted Cape Breton hospitality. 
"You can drive into a town and not 

even know it," he said, adding the 
provincial Mainstreet program has a 
vital role to play in this regard. 
He said municipalities are begin­ 

ning to realize they have recreation 
facilities which could easily benefit 
them when turned towards the tour­ 
ist. 
Many communities in Cape Breton 

have established facilities such as 
swimming pools, tennis courts, play­ 
ing fields and concert halls. For 
Brown and the other members of the 
recreation association, it would be a 
natural extension to apply these fa. 
cilities to the tourist. . 
"We can create for our own people 

and the tourist as well.° 

Hidden attractions 
He said there are numerous hidden 

attractions across this island which 
go undiscovered because of the de­ 
pendency on private development. 
For example, he said, a camp­ 
ground within the boundary of a mu­ 
nicipal unit would offer the tourist a 
multitude of services rather than re­ 
stricted to what the private site of­ 
fers. 
Brown said Cape Breton commu­ 

nities are filled with attractions from 
watching fishing boats leave and re­ 
turn to port to scenic look-offs. 

_ "Those types of things aren't a 
service or cost you your time." 
Another example are the day pro­ 

grams offered by recreation depart­ 
ments. Such projects could serve as a 
day care service as parents spend the 
day exploring sites not of particular 
interest to children. 
"We have to begin indentifying 

_what we have," said Brown, adding if 
only he a million dollars ... 
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