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Director's Desk 
REGISTRATION FOR 

RECREATION/ 
CONTINUING EDUCATION 

Registration week for most 
communities has been set to begin 
February 14. Please note registration 
for Glendale will be February 10th. 
Details on ail classes and workshops 
are available in this issue. 

NOMINATIONS 
FOR VOLUNTEER AWARDS 

The Municipality of Inverness 
County will be holding their Volunteer 
Recognition Ceremonies on April 12, 
2000. Persons nominated on or before 
March 24 will be invited to attend this 
special ceremony and be honoured by 
Municipal Counci I for their valuable 
contribution as a volunteer in 
Inverness County. Any nominations 
received by March 6 will be eligible to 
be chosen to represent. all Inverness 
County volunteers at the Provincial 
Ceremonies in Halifax. Check this 
issue· for details on how you or your 
group can go about making a 
nomination. 

SENIOR 
GAMES 

INVERNESS COUNTY 
HIGH SCHOOL 

DRAMA FESTIVAL 
The Inverness County High 

School Drama League has scheduled 
the 4th Annual High School Drama 
Festival for .April 13. This year's 
Drama Festival will be hosted by 
Mabou Consolidated. With an 
increased interest from many of the 
schools, this year's festival promises 
to be bigger and better. 

June 3, 2000 is the date set 
for this year's Senior Games. For the 
past three years the Inverness County 
Recreation/Tourism Department, 
together with all the Senior's Clubs 
throughout Inverness County, has co­ 
ordinated a special day full of 
activities for seniors. Seniors 50+ are 
invited to enjoy a day of socializing, 
and take part in activities such card 
playing, horseshoes, musical 
entertainment, dancing as well as a 
delicious luncheon meal. You are 
encouraged to bring comments and any 
new activity ideas to the attention of 
the club President or Secretary in 
your community or by contacting the 
Recreation/Tourism Department 
directly. Your can reach our office via 
the switchboard at 787-2274 or 
directly at 787-3506, 3507 or 3508. 

Next deadline 
arch/ A ril 2000 issue: March 1 
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The newly created 
Nova Scotia Department 
of Tourism and Culture, 

and its new Minister, 
Rodney MacDonald, 

saw Nova Scotia 
leading Canada in 

tourism growth in 1999, 
exceeding all expectations. 

1999 Tourism Year 
in Review 
An extraordinary year 
for Nova Scotia 
andfor Inverness County 
by Mary Anne Ducharme 

According to Eric Mullen, president of 
TIANS, tourism is Nova Scotia's largest industry, 
employing 42,000 Nova Scotians with a payroll of 
$500-million. Tourism revenue reached an all time 
high this year, and much of this is new money for the 
economy. Tourists spent a total of $1.27-billion in 
1999, breaking last year's record of $1.1-billion. 
Mullen says that the 16% improvement is due in part 
to operators staying open during the spring and fall, 
and to the high value of the American dollar in 
Canada. Because of that exchange, which recently saw 
$1.00 US cost $1.47 Canadian, more Canadians are 
choosing to stay in Canada during their summer 
holidays. Europeans are starting to visit in record 
numbers. 

Part of the plan to further capitalize on this 
boom for next year, the provincial department is 
aggressively developing partnerships to develop and 
promote tourism. A Nova Scotia Tourism Partnership 
Council under Doug Fawthrop has produced 
Partnership Opportunities 2000, a five-year tourism 
marketing plan geared to key markets for this region 
such as Quebec, Ontario, New England, the Mid­ 
Atlantic States and Europe. The Council is a joint 
industry-government partnership that leads provincial 
marketing and product development initiatives. 

Beyond the geographic targets, the focus is on 
specific niche markets such as outdoors and nature, 
golf, conventions, group travel and cruise. Efforts are 
now under way to build a new website for the 
department to take full advantage of on-line 
reservations and electronic fulfillment. 

The plan includes a ·Mid-Winter Blitz" a 
program that launches with a postcard sent out to 
300,000 homes in the Maritimes which will ask 
customers to call for a special fulfillment kit with 
coupons and special offers for the early tourism 
season. Among many other components is the Festivals 

& Events Guide, along with advertising in publications 
such as The Toronto Star, and Reader's Digest. 

The aim of Partnership Opportunities 2000 is 
to further strengthen the areas where Nova Scoti 
already has a competitive advantage, to enhance 
transportation access, to support year-round tourism, 
and to focus on quality in products and services. 

Inverness County 
1999 also turned out to be a year like no other 

in history for tourism in Inverness County. Rodney 
MacDonald, a native of Inverness County, became 
Minister in a newly created Nova Scotia Department of 
Tourism and Culture. Mr. MacDonald is well aware of 
the impact of tourism development on this region. 
"Culture and heritage are big economic contributors to 
tourism, and they are part of who we are as Nova 
Scotians," he said in August. " The best way to foster 
economic development for the tourism industry is to 
work with the people who are part of it" 

Plans for Community Economic 
and Tourism Development 
This sentiment is also expressed very strongly 

in the Plan for Community Based Municipal 
Development produced for the Municipality by Jeoff 
Nishi and the late Bruce Jardine. The plan was the 
result of a decade of consultation with the 
communities of Inverness County. This year, sixteen 
development associations came together with the 
encouragement of the municipal government to take 
an integrated approach to economic development that 
will be implemented through partnership with the 
municipal government. 

(continued next page) 
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Tourism Stat Highlights in 1999 for Nova Scotia 

Road visitation (Jan-Oct) + 139% (1.7 million visitors) 
-from the United States + 11% 

Air visitation (Jan-Aug) + 21% (358,000 million visitors) 

Room occupancy (Jan-Oct) 4 7% 

Visitor Information Bureau (Jan-Oct) + 16% (920,000 visitors) 

1-800 phone enquiries (to Oct) + 20% 

Provincial Museum visits (Jan-Sept) + 1% (584,000 visitors) 

Cruise ship passenger visits + 126% in Halifax ' -19% in Cape Breton 

Campground occupancy (Jan-Oct) 44% 

Cape Breton Highlands visits (June-Sept) + 13% (321,000 visitors) 

• 

A dominating theme of this plan is tourism, which this 
year exceeded $15 million in gross revenues in this 
county. Each of the CDA's has specific projects 
enhancing tourism draw to local attractions, and the 
overall effect of these improvements will be a far 
better tourism profile for the entire county, as well as 
a better quality of life for our own residents. The 
condition of county roads, and water and sewer issues 
were widely identified as concerns for tourism. 
An Inverness County Tourism Marketing Plan, begun in 
1997, and now being implemented resulted in the 
adoption of a slogan for the county: "Inverness County 
- Discover the Magic in the Masterpiece" which captures 
the cultural diversity, music, and the spectacular 
scenery which have long since been identified as our 
major strengths. The publication The Sunset Side of 
Cape Breton, initiated by the Marketing Plan, continues 
to provide visitor information about routes, the culture 
and history of the county, and other information. 1999 
was the 20 anniversary of Partici-Paper, which has 
a mission of providing residents with information and 
perspective about the County's development in history, 
arts & culture, genealogy, events, outdoor attractions, 
and tourism. 

At present there are six tourism kiosks in 
Inverness County, providing visitors and residents with 
up-to-date information about events, attractions, 
services, and amenities. These kiosks were funded by 
various community organizations and the municipality 
and were began as an enhancement project between 
the province, Tourism Cape Breton and the 
municipalities. The original intent was to have one of 
these in each municipality, but Recreation/Tourism 

Director John Cotton took the concept further because 
Inverness County is such a large geographic area with 
widely spread communities. Each organization 
becomes the owner of the kiosk and is responsible for 
maintaining the unit and assisting local people who 
wish to post intoration. Te large blue and>" 4lg, 
bulletin boards with legs and a pitched roof are easily 
identified by the traveling public. 

Learning Vacations 
Again this year, several communities in 

Inverness County hosted well-attended Celtic 
Colours events around the island which involve 
hundreds of entertainers and thousands of local 
visitors and tourists. Tourism operators in Cape 
Breton are excited by this "off-season" event which last 
year added approximately $3.96 million to the tourism 
industry in Cape Breton. This event capitalizes on the 
"living Celtic culture on Cape Breton Island" and helps 
extend the tourism season beyond the usual 100 or so 
days- both of these ideas have great relevancy in our 
county. 

The growth of the music scene and the 
development of audience through exposure brought 
about by high-profile performers from this county 
suggests many tourism opportunities not yet fully 
realized or developed. A growing interest in ethnic 
tourism and learning vacations, coupled with better 
packaging and promotion, could signal a larger draw 
for unique attractions within our county such as the 
International Dance Festival in Cheticamp, the 
Stepdancing Festival in Port Hood, Celtic music and e 

next page 
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1999 Tourism Year in Review, continued 

Gaelic language experiences, and events centered 
around oral history, storytelling, scenery painting, folk 
art, etc. Unique crafts such as rug hooking, basket 
weaving, or even the making of lobster traps could be 
the center of learning vacations. 

The success of the Ceilidh Trail School of Music 
in attracting the 1999 Poplawskis scholarship for two 
budding musicians in this county is suggestive of 
possibilities in patron partnerships that could be 
further explored. 

The Learning 
Vacations Tri-Community 
Group is a non-incorporated 
roundtable made up of 
representatives from 
Mabou, Margaree and 
Cheticamp. The group is 
exploring collaborative 
ways to develop learning 
vacation packages to 
enhance cultural tourism in 
the region and establish 
enabling structures for long 
tern sustainable 
development projects. The group has requested 
technical assistance from the Tompkins Institute to 
develop a business and marketing plan.T his year a 
project developed by Greg Macleod of the Tompkins 
Institute was initiated in the county and it shows great 
promise in expanding our package tourism offerings. 
It consists of a special weekend with room and board 
and a planned program of cultural introduction 
centered around music and history. In Mabou, in a 
package managed by David Cameron of the Mabou 
River Hostel, guests are given information on the 
region and free time to explore; they enjoy local 
cuisine, hear tales of history, and are taught step and 
square dance by local experts. They are also taken to 
the West Mabou dance to try out their new skills. 

In Margaree, Marilyn Harrison manages a 
package through Harrison Hill Bed & Breakfast in 
which visitors can enjoy a weekend of live classical 
music performed by concert pianist Robin Harrison, as 
well as the many beauties of the Margaree Valley. 

History tourism is a growth sector world-wide 
and it is ever more popular with educated and 
discriminating travelers who expect enjoyable learning 
experiences. Provincial museums attracted 584 000 
visitors between January and September. '' 

The Arts & Tourism 
1999 has been particularly busy and eventful 

'for the membership and board of The Inverness 

County Council of the Arts. An initiative called The 
Heritage Arts Resource Project (HARP), in is pilot 
phase, has created a computerized database on living 
culture in Inverness County: artist profiles, skill and 
talent identification, accomplishments and awards, 
photographs of artworks, and other information. 
Through HRDC's Job Creation Program, two people 
were hired, which allowed ICCA to be a clearinghouse 
and network for cultural tourism. Another benefit is 
that the HARP project has identified many professional 
development and training needs. 

Other accomplishments of ICCA this year were 
the Hands Dancing exhibition of the work of 34 

artists, and a exhibit, 50 
Years at Mabou Coal Mines 
which showcased the works 
of Ken Nishi. These 
exhibits attracted many 
visitors and emphasized the 
need for permanent gallery 
space in the County. It was 
suggested that ICCA should 
assess the feasibility of 
using one or more of the 
old schools in the County as 
an arts/ cultural centre. 

To follow through on the strong mandate 
expressed at Conference Call: Connecting Arts/Culture 
and the Community, a gathering of people with strong 
arts interests this past fall, assistance in securing 
funding for the organization is imperative. It is with 
great regret that ICCA was not able to extend the 
employment of Ann Morrison and Susan Mallette 
beyond November. While the Municipality has been 
helpful, ICCA has yet to identify funding partners who 
will enable ICCA to continue these positions. Without 
on-going staffing to provide continuity, it will be 
difficult to carry forward the momentum of initiatives 
by the volunteer board. However, the Board of ICCA 
continues to explore funding possibilities, and the 
hope is that the positions will be resumed in the 
spring. Paid staff would provide continuity, 
coordination, and leadership while volunteers can 
provide assistance as required. It was made very clear 
that many people want to help but that they need 
leadership and direction from ICCA. The work that 
needs to be done to realize the economic potentials in 
our arts and culture is enormous, and one of the hard 
lessons of the past few years is that it cannot be 
accomplished by volunteers alone. 

Growth in ethnic tourism, 
the arts, 

and learning vacations 
could mark 

a larger tourism draw 
for Inverness County 

History Tourism 
The History of Inverness County by J.L. 

MacDougall returned to print in 1999, thanks to the 
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1999 Tourism Year in Review, continued 

Sandy Group, a publishing and direct mail order 
company involved in the printing and distribution of 
written and recorded materials on genealogy, history, 
music, and oral tradition. This book is of high interest 
to tourists with ancestral connections with this county. 

This year three Inverness County residents 
were awarded certificates in Museum Studies by the 
Federation of Nova Scotia Heritage. This is the only 
museum studies course in Nova Scotia and April 
Maclean, Vicky Quimby and Josephine Beaton are now 
among the core of people in the county with expertise 
in museum science. 

W i t h 

interest in our county, and it could be an added factor 
in lier eventual decision to stay here. Such involvement 
by young people needs to be greatly expanded across 
the county. 

There is a need for better marketing and 
professional development for the county's community 
museums. They continue to struggle with funding, 
training, and volunteer staffing. Badly needed is a 
core of people in our area with a high level of 
expertise in museum science and more people 
attracted to the cause of museum development in each 
community. 

museum 
visitations up in 
the province, 
every effort 
should be made 
to enhance our 
county museums. 
They perform 
many valuable 
tourism services 
s u c h a s 
acquainting 
visitors about our 

local history and culture, giving a personal face to 
visitors seeking to "connect" with this area, and 
providing information about accommodations and 
events. 

History tourism can extend beyond museum 
facilities as shown in successful projects developed by 
Jasmine Jones in 1999. With the assistance of Youth 
Services Canada, several young people in the 
communities ofMargaree and Lake Ainslie collect local 
oral history, stories, songs, documents, photographs. 
Some of the work that has been done 'is reminiscent of 
the highly successful Foxfire series of publications in 
the States in the late 1960's. The young people 
interview older residents, using tape recorders or 
videotapes, and the compiled results of their months 
of work are presented to local historical societies, and 
to libraries. A goal of the project is to develop ways 
for this material to be presented to the public. Here is 
the raw material from which to develop more package 
tours that offer cultural immersion and history tourism 
for visitors. 

April Maclean who has the certificate in 
Museum Studies also participated in the Margaree YSC 
project This is an example of an individual whose 
training and practical exposure to living heritage may 
be one of the keys in developing a sense of vested 

There is a need 
for better 
marketing 

and professional 
development 
for county 
museums 

Waterfront Development 
In 1999 the Whale Interpretation Center in 

Pleasant Bay was under construction after five years of 
development work by a community united in support 
for developing eco-tourism. Securing the funding and 
undertaking the necessary detailed proposal for the 
Centre was the accomplishment of the Pleasant Bay 
CDA and Whale Watch Cape Breton. The Centre will be 
the first of its kind in Atlantic Canada and its mission 
is to inspire a spirit of reverence towards marine life 
and enlist each visitor in the effort to preserve whales. 
It will be open for the summer of 2000, will provide 
five seasonal and one full time position. It is expected 
to attract 21,000 tourists and generate $179,000 in 

Waterfront development 
a major theme 

across the county 

What about 
the future of lighthouses? 

revenues in the first year, but this is considered a very 
conservative estimate. 

The Municipality contributed $8,000 towards 
this project; $65,000 of the funding was raised by 
the Pleasant Bay CDA; another $65,000 was funded 
through HRDC, and the Economic Diversification Fund 
contributed $540,000. 

October 2° 1999 was the first Lighthouse Day 
in Nova Scotia, and the Mabou Harbour Lighthouse, 
which has been guiding mariners since 1884, 
welcomed visitors. Lighthouses throughout the 
Maritimes are being torn down and replaced by new 
technology, but there is increasing interest in 
preserving them wherever possible as part of our built 
heritage in this region. Several communities in 

• 
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